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CULTIVAR MANAGEMENT COMPANIES

AManage new cultivars on behalf of the Owner
ADevelop, test and evaluate cultivar
AApply for registration of PBR or Patent (USA)
AEnforce PBR

ADevelop and implement business plans, locally and worldwide

ABusiness models for each cultivar are developed in conjunction
with owner

AMatch supply (plantings) with demand (fruit)

ACollection and payment of royalties to Breeders

ABuild value for the variety for Growers through co -ordinated
marketing to do market development
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Breeders donot have the ti1 ma
commercialise new cultivars.

Protection and commercialisation of new cultivars
requires:

AApplied technical evaluation

ASpecialised legal knowledge of PBR and patent
law

AProficient administration systems
AGood business skills
AGlobal representation and networks
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The effect of the grant of a PBR is
that any person wanting to
undertake:

AProduction or reproduction;

AConditioning for the purpose of
propagation;

ASale or any other form of
marketing;

AStocking for any of the
purposes referred to above, of

(1) propagation material; (2)
harvest material,

may only do so with permission
from the PBR holder, i.e. through
a granted license.
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|\ Ceutificate of grant of 2 Plant Breeder's Right

_ Itis hereby certified that a Plant Breeder’s Right in terms of the
Plant Breeders’ Rights Act, 1576 (Act 15 of 1976), has, with effect from

2015408-21

been granted to

Comoset Pty Ltd
PO Box 66
Letsitele

0885

Leansi

Citrus L [Mandarin])

 ZA 20156038

Expiry date of PBR 20400921

Expiry date of Sole Right 20230921

Datedthis 275t Dayof Septerrber 2015

ke agriculeure,
@ forestry & fisheries
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AGrowers and Markets seek new
cultivars

AEnhances competitiveness of
Growers and Marketers

ARetailers want to differentiate

AA new cultivar is an improvement of

current cultivars b correrou:
AYields LA gy no
AFruit size and colour ; | el 3 -

ALower seed content
ABetter internal quality, etc.
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CULTIVAR DEVELOPMEN

Conventional breeding:
AOpen pollinated crosses
AHand crosses
AMutation breeding
AHybrids and triploids

AHigh costs incurred by breeder and
cultivar management companies

Natural mutations:

AOccur naturally wit
Il nterventiono

AMost commonly discovered on -
farm

AStill require years of development
and evaluation by cultivar
management companies

ARelatively low costs
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Every £1 invested
N plant. breeding
generates at
least £40O in
added value
within the wider
JK economy

THREIEN A TR USSR R K

An independent study concluded

that every £1 invested in plant

"l breeding generates at least £40 in
{ added value within the wider UK

1} economy, from higher yields and input

savings at the farm level through to

import substitution, export earnings

and enhanced processing efficiency

} within the food and drink

manufacturing sector.

Economic Impact

of Plant Breeding
in the UK




ROYALTIES?

What are Royalties?

Payment for the right to grow (and sell
the fruit of) a protected cultivar.

Types of Royalties
ATree Royalty (Rand/Tree & once -off)

AHectare / Production Royalty
(Rand/Ha/Year)

AFruit Royalty ( % of FOB)

Duration of Royalties

Applied during the period of PBR grant
of 25 years.
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WHY ROYALTIES?

1. Recover the costs incurred by
Breeders in developing new cultivars

2. Incentive for Breeders to develop
new cultivars

3. Incentive for Growers to look for new
cultivars/mutations

4. Access to the latest cultivars from
around the world for Growers

Plant Breeders (PBR) Act of South Africa
allows:

APromotion of innovation and value

ABreeders and Developers of new
cultivars to have ownership of their
new cultivars; and

ATo charge royalties on these
cultivars
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MAKING CULTIVAR
DECISIONS

AKnow yourself.

AUnderstand the
category and
development stage.

ADo your own research.

ACount the Costs and Know
the Risks.
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KNOW YOURSELF

innovators early majority late majority laggards
early adopters

2.5% 13.5% 34% 34% 16%
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UNDERSTAND THE CULTIVAR STAGE

AExperimental
APotential
ASemi-Commercial

ACommercial
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